
Video Case Study Online Test 

 

Criteria: 

The aim is to test the candidates’ basic thinking, logical and basic quantitative skills/abilities.  

 

Format: 

The online test will consist of objective type questions and will be conducted on Moodle, an 

online learning management system/platform (login credentials will be shared in due course of 

time). Candidates will be shown one short video related to a business/product/brand at the start 

of the test. Based on the video, candidates will answer questions on basic thinking, 

(remembering and recalling, understanding and interpreting), logical and basic quantitative 

skills/abilities.   

 

Please note that the video and questions will be presented in the Moodle online platform. 

Candidates will answer by selecting the right option from the multiple options given. The sample 

given below is just to give an idea about the video case study and type of questions that can be 

asked. 

 

Exam duration: 

20 minutes, approximately, including seeing the video and answering the questions. 

 

Sample: 

Look at the video given in the following link: 

Pepsi Refresh Commercial: https://www.youtube.com/watch?v=ZXDvzPx8zTc 

Using the video as a context, answer the following questions: 

 

Sample Multiple-choice questions. Please pick the answer that best suits the question. 

(Answers are in bold.) 

 

1. In this ad campaign, Pepsi's primary and fundamental purpose is to:  

(a) encourage and fund ordinary citizens to help with social causes; (b) create a toolkit for 

uploading creative ideas; (c) link refreshing ideas to the Pepsi’s refreshing taste; (d) help 

citizen forget all evil. 

 

2. Pepsi process for submitting people’s ideas consists of    steps: 

(a) 4; (b) 3; (c) 5; (d) 2 

 

3. Is this ad coherent with what Pepsi symbolically is known for? 

(a) Yes; (b) No; (c) Should not matter; (d) Can’t say 

 

4. This ad had a large number of views on social media channels. Following the ad campaign, 

Pepsi:  

https://www.youtube.com/watch?v=ZXDvzPx8zTc


(a) can therefore expect an increase in its sales; (b) can therefore be sure of an increase in sales; 

(c) will have to wait and conduct further analysis of sales data; (d) can expect the sales to 

decrease.  

 

5. The video lists    different themes of areas for which ideas are sought: 

(a) 4; (b) 7; (c) 5; (d) 6.  

 

6. From the video, one can infer that:  

(a) Pepsi will assemble a panel of experts to judge the winner; (b) an individual can promote 

different ideas after submitting one; (c) an individual can submit an idea, promote it and also 

vote on others’ ideas; (d) Pepsi is facilitating different individuals to cooperate.  

 

7. Suppose Pepsi's Facebook page, after rolling out this campaign on 1st April 2010, enjoyed a 

125% increase in the number of followers on a month-by-month basis. If on 31st March 2010, 

the number of followers were 10 lakhs, how many will they have on 31st July 2010?  

 (a) 14.2 lakhs       (b) 16.6 lakhs       (c) 20.2 lakhs      (d) 24.4 lakhs 

 

8. Suppose Pepsi's Twitter page, after rolling out this campaign on 1st April 2010, obtained 

1 thousand comments in the first month, 3 thousand in the second month, 9 thousand in the third 

month.  Going by this rate, how many comments would Pepsi's Twitter page receive in the 

eighth month?  

 (a) 2187 thousand   (b) 729 thousand      (c) 81 thousand      (d) 6561 thousand 

 

9. PepsiCo has many brands offering refreshing drinks, has many other brands in snacks 

segments. Going by this, where should the PepsiCo launch their next brands? 

 (a) Paints (b) Personal care (such as soap, hair colour, etc.)        (c). Hair care (d) Sweets 

(popularly called mithai) 

 

10. Suppose the Pepsi’s Facebook page, after rolling out this campaign on, say 1
st
 April 2010, 

received 10,000 likes in the first month, 25,000 in the second month, 50,000 in the third month, 

25,000 in the fourth month, 25,000 again in the fifth month and 35,000 in the sixth month. What 

are mean, median, and mode, respectively, of likes obtained?  

 (a) 28333, 25000, and 25000      (b) 25000, 25000 and 25000     (c) 35000, 28000 and 25000 

(d) 28333, 25000, and 35000. 

 

 


